OFFICE OF CAREER SERVICES
MARKET YOUR DEGREE
PREPARATION
The importance of planning your curriculum and being focused cannot be emphasized enough. Many
employers with whom we have spoken with have expressed the frustration of interviewing someone who is
unprepared. Once you have decided on the focus of your career and personal goals, choose courses and
activities that reflect those decisions. Employers will be looking at your curriculum and experiences to make
sure that you have the necessary knowledge and commitment for specific jobs.
It is equally important to supplement your degree with other relevant work experience. Summer internship or
associate positions, solid work experience, relevant volunteer experience, language proficiency, and regional
expertise combine to make you more competitive.
Recommendations
o Get relevant work or volunteer experience. A concentration alone doesn't make you an expert.
o Develop your written and oral skills. Employers stress the ability to provide fast, efficient analysis as
being extremely important.
o Call SIPA alumni/ae who perform your function(s) of interest for informational interviews.
o Be aware of the impressions you make at all times, especially with professors and internship
employers. These people may be serving as references or networking connections for you when you
are applying for full-time positions during your second year.
o Don't wait until the second semester of your second year to begin networking. Start making contacts
as soon as possible after starting at SIPA through Office of Career Services (OCS) events, the SIPA
LinkedIn group, the SIPA Alumni Directory, professors and other administrators, as well as your own
personal connections.
o Don't rely solely on on-campus recruiting (or any ONE method) for your job search. Diversify and
balance your search by using a variety of resources, such as organizational research, OCS events,
LinkedIn, job advertisements, and personal contacts.
MARKETING
As any good sales representative learns, when one markets a product (and, in this case, YOU are the product),
first it is necessary to fully educate oneself about the product. What do you really want in a job/career? What
are your likes and dislikes? It is also important to identify the strengths of the product - what makes you
unique? Your background? Previous work experience? Your internships? Your language proficiency? Your
regional expertise?
Finally, you must consider the needs and goals of the customer – what is the employer looking for? What is
her/his goal?
Only then it is possible to match your strengths with the employer's needs. If you can position yourself as an
asset to the company, then the organization will see the advantage of hiring you. In sum, the key to marketing
yourself is knowing what you want, knowing what you have, knowing what "they" want, and effectively
communicating all three.

Recommendations
o Be yourself.
o Learn to stress the strengths of the SIPA degree. You need to be able to articulate this information in
an interview. For further assistance, schedule a mock interview in the Office of Career Services.
o Sell your background and regional/functional expertise.
o Find the right person to whom you should send your resume and cover letter. Sometimes general
recruitment may not give you the best "in."
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be comprised of behavioral and competency-based questions (see Behavioral Interview and Competencybased Interview sections).
Private Sector Specific Tips
o Don't apologize for not getting an MBA. Employers may ask why you didn't pursue that track; simply
• Ask questions about the work environment.
explain your decision and how it links to your professional development.
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o Consider small to mid-size businesses, especially in the area of import/export, sales/sales
encountered and your response to that situation. A sample question could include, “Tell me of an
management, and new market development.
incident when you failed,” instead of a hypothetical question such as “How you would handle a mistake or
failure?” The employer assumes this will be a good indicator of how you would handle situations in the
future.
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INTERVIEW TYPES

•

Stay calm and answer the question as completely as you can, using the SAR formula as your guide:
o S – What was the situation or problem that you were presented with?
o A – What action did you take? (Specifically highlight the skills used.)
Updated 08/16/2018
o R – What were the results of your actions? (Be specific and quantify results when
possible.)
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